
Ajuda works to tackle interconnected issues by providing
women's healthcare and educational programming to
impoverished women in Brazil. We supply the materials to
women in rural Brazil to create their own biodegradable pads
and grow crops that are high in nutritional value specifically for
pregnant women rather than giving them out for free. In
tandem with our distribution network, we work with community
leaders to provide education to young women and families
about proper menstruation habits and prenatal healthcare.
Our three-pronged approach looks to tackle the root of the
problem, misinformation, while dealing with the existing side
effects Brazilian women are experiencing daily. 

Sustainability: We focus on providing women with the
opportunity to make their pads for a continual supply and 
 grow food that will benefit their health during pregnancy.
Trust:  The basis of all our partnerships with villages is
founded on personal connections between our regional
directors and customers to allow for direct contact when
issues arise.

All of our materials are given out on
credit to villages.
Two repayment options: sell back their
pads to Ajuda or sell the pads and
vegetables locally and pay back a
portion of their profits.

AJUDA'S WORK
CURRENT SITUTATION IN BRAZIL

CORE VALUES
PROVIDING AN AVENUE

OUT OF POVERTY

UTILIZING NATURAL
RESOURCES

5.6 million women in Brazil do not
have regular access to period
products. (Borgen Project)
Only 14% of pregnant women in Brazil
report using prenatal vitamins.

Brazil's government does not require
puberty education in public schools
(The Guardian)

Brazil produces over 50% of the world's sugarcane annually,
resulting in millions of tons of byproducts when processed 
in the form of sugarcane fibers (Brazilian Farmers). These fibers
 are biodegradable and have the absorption qualities desired
for pads. Brazil is also a major agricultural state, and the seeds 
that we provide can grow along with existing crops.  

(Cadernos de saude publica)

80% of the country lives in rural areas
(Estudos Sociedade e Agricultura)





Safeguard Dispensers

Defining Success in the
Future

We envision success being able to
create an affordable product that will
help reduce drug abuse in our local
community. Our goal is to have our

product required by at least 10
pediatricians around the area.

The Issue
The over-exposure and excessive
prescribing of prescription drugs
among the youth makes for a less
effective and successful society. 

OUR MISSION
 Safeguard Dispensers seeks to combat

and limit the overaccessability to
prescription drugs and the resulting

decrease in productivity among
adolescense and young adults in

America.
 
 

Our product is a pill dispenser that through our
partnership with local pediatricians and doctors

offices within Saint Louis, patients will be
required to use among pickup of their

prescription drugs. Our product is a modern
automated pill dispenser that the pharmacists
program the required dosage per hour in the

day for the pill to dispense based on the doctor's
orders. Thus taking out the risk of prescription

drug abuse.

How we plan to make it
work...





Saint Louis has the potential to be a thriving and attractive 

area for people of all ages and walks of life. repurposing otherwise 

useless and dilapidated areas to merge art, culture, play, and work will 

be the breath of life that saint louis needs. 

Cityfront Inc. 

features
Police blue light posts 

Student architects from WashU instead 

Opportunity zones to bypass city tax 

SBA loan which is cheap financing 

diversifying the amount of land  

Utilizing architecture downtown 

Adding massive amounts of lights

STL celebrity endorsements 

Incorporating greenspace 

facts

strong community 

Evidence: Fan bases (Cardinals, Blues)

Poverty has dropped 21% since 2010

crime is concentrated 

Subarbs given a 0.8 crime index

1 and 50 chance victim of violent crime

Bad

Good

0.87 murder rate/1000 people

safer than 1% of U.s. cities

CoreLogic, editor. "Saint Louis, MO Crime Rates." Neighborhood Scout, 

     www.neighborhoodscout.com/mo/st-louis/crime. Accessed 20 Apr. 2022.

As unprecedented times contin-

ue to unfold, the world needs a 

surplus of improved usage of 

resources that can build stron-

ger regions. The future must 

include a sense of pride and 

determination in improving 

areas by rebuilding 

abandoned and underutilized 

buildings that can stabilize 

communities. 

Under-development

Abandoned buildings

Wasted Space/buildings

Crime

Separated community

Feared community

pain points
developing a current area 

that is a barrier to strong 

community, utilizing the expertise 

of Wash U architect majors. Creating 

a unique development plan to 

build a better St. Louis. 

solution

Tourist attraction

City revenue

Economy boost

Piecing together a safer St. louis

Community builder

Regional improvement

Smaller company ally

Young Architect pathway

bene�ts



Nutriventure

Rates of Food Insecurity are on the rise, especially in
Saint Louis. 
Leads to many negative health problems such as obesity
and heart issues affecting individuals employability 
Children living in food insecure households often
experience issues in development affecting school
performance. 

Create a system of Supermarkets in the Saint Louis
Area beginning with one location, focusing on selling
high-quality goods.
For every $100 in revenue from our supermarkets a
meal will be donated to a food insecure household.
Within our store host classes taught by trained
culinary and dietary experts.  

Currenty there are no other companies appraoching food
insecurity aid with our approach.
By requiring households who receive meals to attends classes
after receiving 14 meals, they are receiving information that
can aid them in employment.
An additional benefit of this requirement is it prevents
attachment and doesn't perpetuate the cycle like other
current solutions do.

Working to rid the world of food insecurity

The Issue:

Our Solution: 

How We Are Different:

Join us and stand with us in our mission to combat food insecurity.
Contact us at Nutriventure@gmail.com if you have any questions.



EAZY EATZ 

THERE’S A BETTER OPTION 

The Problem: 

As a result of the extreme increase in 

food deserts and fast food availabil-

ity, finding cheap and healthy food 

has become more difficult than ever. 

Our Vision: 

We look to interrupt this cycle of un-

healthy eating by providing a better op-

tion. Our world revolves around the usage 

of technology, and we found a way to pro-

vide the best food options right on your 

phone. 

Mission Statement: 
EasyEatz works to provide our customers with the healthiest food options nearest to their active 

location, personalized to their health lifestyles, all within a simple and easy to use mobile app.  

Value Proposition: 
We provide the easiest way to filter and 

sort food items from nearby locations in 

order to locate the healthiest and cheapest 

options. We take all restaurants and super-

markets into account in order to ensure 

that our options are the best available. 

Healthy eating has never been easier. 



Our Mission
To create sustainability within an unjust system means to provide, make any vision a reality, and act as a provision to those who need

it most. There is a way out of homeless, and it starts and ends with us.
 

We strive to be the beacon of hope for those who want to change their lives for the better. By developing the participants in our
program into successful entrepreneurs and dedicated workers, we create the sustainability needed to prosper in an ever-changing

world.

The Problem

Our Plan

What Makes Us Unique

Our Goals

As of early 2020, the US unemployment rate rose
from 3.5% in February to 14.7% in April, and then
dropped to 8.4% in August 
By November 2020, the US unemployment rate
was 6.7% while the unemployment rate was 4.4%
in Missouri
95th percentile of real family income has
increased 180% from 1947 to 2018 and continues
on this trend

Our company aims to improve access to a stable
job and provide skilled homeless individuals the
opportunity to become entrepreneurs in trades
they are able to contribute to the market. This is
done by actively recruiting skilled and unskilled
homeless individuals from local shelters and
training them in their respective trades. By the end
of the program, skilled homeless individuals have
their own businesses and unskilled individuals
work for them. This creates a job market tailored
towards the population and long-term
sustainability.

"Bringing Ambition to Your Vision"

 Year 1: 3 local businesses created and 30 sustainable 
jobs provided
Year 2: 4 additional local businesses, 50 additional 
sustainable jobs
Year 3: 4 additional local businesses, 50 additional 
sustainable jobs
Year 4: 5 additional local businesses, 70 additional 
sustainable jobs
Year 5: 5 additional local businesses, 100 additional 
sustainable jobs

300 sustainable jobs provided
21 local businesses created

Here is our 5-year roadmap:

Cumulative goals across 5 years:

 
We define a local business as successful once it gains a 

projected annual income of $60k/yr at least 6 months after 
establishment. 

Many organizations in the local St. Louis area find ways to
provide jobs to the homeless that are only temporary and do
not link to their passions. However, the structure of our
programs are centered towards the interests our clients bring,
In addition, there are some organizations that solely focusing
on the housing piece of homeless, but not delivering towards
the basic needs of the individual. On the other hand, we take
both factors into strong consideration when providing our
training, as the end goal is to provide our clients with a job or
opportunity that provides long-term success and sufficient
wage to purchase a home and make a living.



O U R  M I S S I O N

PRODUCT 
Free Account

- survey system 
- budget guidance
- GPS locator in stores 
- Streamlined app / website / store
tablet 

EXPERIENCE

Premium Service ($5/month) 

- health test services (blood nutrient level
testing) 
- pairing with delivery services such as
Instacart
- Gas Station Scanner 
- Restaurant and cafeteria menu upload 
- Weekly recipe plan for all meals 
- In store scanner for product
comparison 
- expiration notifications 

Personalization 

intricate survey system
guided grocery list catered to your
goals 

Convenience

faster shopping 
long-term health impacts  

Education 

learning science behind nutrition 
registered dieticians provide
information 

In order to address the unjust equillibrium
found within the food marketing industry that
takes advantage of consumers lack of
nutritional knowledge, we will provide a
service that will satisfy customers dietary
concerns through: 

CONTACT

Guided by technological
advancement, we strive to

destigmatize food groups and
provide direction for consumers
to easily create nutritious meals.
In doing this through operational

excellence in an educational
manner, we will streamline
access to reliable nutrition

without imposing diet trends on
all demographics.

(314) 651-1289

FINANCING  
GOALS  

Total Addressable market 207.25 M  
Viable Initial market 66M  (dieting Americans) 
Serviceable Obtainable Market 50k (Schnucks
shoppers in STL)

Scalability

$15,000 initial investment on tablets and
retractable charger system  
Initial hiring of Software developers and
registered dieticians 

Cost Structure

- break even on initial
investment by year 2

- access success as health
concerns decrease in the

US 


